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EDUCATION

UNIVERSITY OF TEXAS, Arlington, Texas
Doctor of Philosophy, Management, May 2021

Dissertation Title: The Power of Good: Micro Level Outcomes from CSR and Social Mission Orientation.
Committee: J. Lavelle (Chair), J. McGee, D. Grisaffe.
· Selected for USASBE doctoral consortium, 2021

· Selected for ENT Early Career Development Consortium at AOM 2020

· Selected for CARMA Doctoral Student and Junior Faculty Consortium 2020
· Selected for the SMA early-stage doctoral consortium, 2018
· Recipient of the Dwight David Eisenhower Transportation Fellowship in Washington D.C. 2018
· Recipient of the C.J and Clara Earle Scholarship
· Recipient of the Beta Gamma Sigma Scholarship
· Reviewer for Southern Management Association Conference submissions (2018, 2021)
· Reviewer for the Eastern Academy of Management International Conference 2019 submissions
· Reviewer for the Midwestern Academy of Management Conference 2019
· Inducted into Salute Veterans’ National Honor Society
UNIVERSITY OF NOTRE DAME, South Bend, Indiana
Master of Business Administration (MBA), Marketing, May 2000, Cum Laude
· GMAT 90th percentile, Beta Gamma Sigma member
· Recipient of the Potenziani Academic Merit Fellowship covering tuition
· Selected for abroad program--one semester studying international business in London
ST. MARY’S COLLEGE OF CALIFORNIA, Moraga, California

Teaching Credential Program, December 1993
UNIVERSITY OF CALIFORNIA AT BERKELEY, Berkeley, California

Bachelor of Arts, English Literature, May 1992

· Dean’s List Honors

RESEARCH

GRANTS

Villanova Lilly Fellow, 2022, $10,000
PUBLICATIONS

Sahin, F., Hande, K., Tuncer, B., McDaniel, M. 2022. A longitudinal analysis of the 



theory of planned behaviour: Do entrepreneurial intentions predict nascent 



entrepreneurial behaviour? Education & Training. Under review.  


McDaniel, M., Ge, J., Yuan, W. 2022. Social impacts of entrepreneurship: Does 



entrepreneurial ecosystem support reduce homicide? Journal of Business 



Venturing Insights, 17.  



McDaniel, M., McGee, J., Beeson, M., Prater, E. 2022. Channeling franchisee 



independence: How personal initiative and self-awareness mediate the 



relationship between desire for autonomy and franchise performance.




Journal of Small Business Strategy, 32(2).  



McDaniel M. (2022) Servant Leadership and Its Vulnerability. In: Dhiman S.,



Roberts G.E. (eds) The Palgrave Handbook of Servant Leadership. Palgrave 



Macmillan, Cham. 

McDaniel, M., Sutter, C., Webb, J. W., Elgar, F. J., Parker, K. F., & Nwachu, J. (2021). Breaking the cycle of crime: Promoting the positive social spillover potential of entrepreneurship. Journal of Business Venturing Insights, 16, e00249.

WORKING PAPERS
McDaniel, M, Grisaffe, D., McGee, J. 2022. The power of purpose: 




How perceptions of purpose influence individual outcomes. Organization 



Studies, Under Review.

McGee, J., McDaniel, M., Terry, R. Boots to Business: The Role of Entrepreneurial 
Passion and Entrepreneurial Self-Efficacy in Veteran Entrepreneurial Intent. 
McDaniel, M., Leger, M., Kouassi, N. Making it work: contextualization of social 

entrepreneurship training in Africa.
CONFERENCE           McDaniel, M, Grisaffe, D., McGee, J. 2022. The power of purpose: How 



perceptions of purpose influence individual outcomes. Presented at the 




Academy of Management, Seattle, WA, 8/8/22, and published in the 




meeting’s proceedings.
McDaniel, M., Leger, M., Kouassi, N. Dynamics of contextualisation within social 
entrepreneurship training in sub-Saharan Africa. Presented at USASBE, Raleigh, NC, 1/7/2022.

McGee, J., McDaniel, M. 2021. Boots to Business: The Role of Entrepreneurial 
            Passion and Entrepreneurial Self-Efficacy in Veteran Entrepreneurial Intent. 

Presented at the Southern Management Association, New Orleans, LA, 11/6/2021.

McDaniel, M., Leger, M., Kouassi, N. Making it work: contextualization of social 

entrepreneurship training in Africa. Presented at the Social Entrepreneurship Summit, Virtual, 9/9/2021.
McDaniel, M. 2021. The Power of Mission: Perceptions of CSR and Social Mission Orientation and Their Relationships with Purpose and Organizational

      Attractiveness. Presented at USASBE, Virtual, 1/7/2021
McDaniel, M. 2020. The power of good: perceptions of CSR and its impact on 
commitment, turnover intent, and counterproductive work behaviors in small business. Presented at Midwest Academy of Management conference, Virtual, 10/26/20.

McGee, J., Beeson, M., McDaniel, M. 2020. The fit between franchisee and 

franchisor: lessons from the fitness center industry Presented at the United States Association for Small Business and Entrepreneurship (USASBE) in New Orleans, Louisiana, 1/6/20.

McDaniel, M. 2019. Committed for good: a review of corporate social 
responsibility’s effect on commitment outcomes. Presented at Midwest Academy of Management conference, Omaha, Nebraska, 10/11/19.
McDaniel, M. 2019. Believing that what we do matters: a moderator between 

organizational commitment and retention. Presented at Midwest Academy of Management conference, Omaha, Nebraska, 10/11/19.
PRESENTATIONS
McDaniel, M. 2021. Panelist discussing our experiences at the 2021 USASBE 

Doctoral Consortium. Presented virtually for the USASBE 2022 doctoral consortium promotional video, 9/29/2021.

McDaniel, M. 2020. Tips to survive (and possibly thrive) in a PhD program. 

Presented at the University of Texas at Arlington PhD Bootcamp for new PhD students, 10/3/20.

McDaniel, M. 2020. The power of purpose. Dissertation research presentation. 

Presented at the University of Texas at Arlington PhD Bootcamp for new PhD students, 10/17/20.
 CONSULTING
Performance appraisal training for The Well, Argyle, TX, 7/12/22

Sales training program evaluation for Expo Home Improvement, Dallas, TX, 7/13/22 – 7/19/22

TEACHING

Fall 2022
Leadership Communication, MBA 757, Louisiana State University, Shreveport

MBA course on leadership and communication, taught remotely in an asynchronous environment

Fall 2022
Organizational Behavior, MBA 704, Louisiana State University, Shreveport

MBA course on Organizational Behavior, taught remotely in an asynchronous environment

Fall 2022
Administrative Policy (Strategy Capstone), Management 480, Louisiana State University, 

Shreveport. Strategy capstone class taught in person
Summer 2022
Leadership Communication, MBA 757, Louisiana State University, Shreveport

MBA course on leadership and communication, taught remotely in an asynchronous environment

Summer 2022
Organizational Behavior, MBA 704, Louisiana State University, Shreveport

MBA course on Organizational Behavior, taught remotely in an asynchronous environment

Spring 2022
Entrepreneurship and New Venture Development, Management 410, Louisiana State 

University, Shreveport

Undergraduate course on entrepreneurship, online and accelerated

Spring 2022
Principles of Management, Management 301, Louisiana State 

University, Shreveport

Undergraduate course on management, taught in-person
Spring 2022
Organizational Behavior, MBA 704, Louisiana State University, Shreveport

MBA course on Organizational Behavior, taught online in an asynchronous environment

Fall 2021
Leadership Communication, MBA 757, Louisiana State University, Shreveport

MBA course on leadership and communication, taught remotely in an asynchronous environment

Fall 2021
Organizational Behavior, MBA 704, Louisiana State University, Shreveport

MBA course on Organizational Behavior, taught remotely in an asynchronous environment

Fall 2021
Human Resource Management, Management 320, Louisiana State University, Shreveport

Undergraduate course on HRM, taught in-person

Summer 2021
Leadership Communication, Management 720, Louisiana State University, Shreveport

MBA course on leadership and communication, taught remotely in an asynchronous environment

Summer 2021
Organizational Behavior, Management 701, Louisiana State University, Shreveport

MBA course on Organizational Behavior, taught remotely in an asynchronous environment

Spring I 2021
Organizational Behavior, Management 701, Louisiana State University, Shreveport

MBA course on Organizational Behavior, taught remotely in an asynchronous environment

Spring II 2021
Organizational Behavior, Management 701, Louisiana State University, Shreveport

MBA course on Organizational Behavior, taught remotely in an asynchronous environment

Spring II 2021
Human Resources Selection, Management 320, Louisiana State University, Shreveport

Undergraduate course on Human Resources Selection, taught remotely in an asynchronous environment

Fall 2020
Leadership Communication, Management 720, Louisiana State University, Shreveport

MBA course on leadership and communication, taught remotely in an asynchronous environment

Fall 2020
Organizational Behavior, Management 701, Louisiana State University, Shreveport

MBA course on Organizational Behavior, taught remotely in an asynchronous environment

Fall 2020
Organizational Behavior, Management 321, Louisiana State University, Shreveport

Undergraduate course on Organizational Behavior, taught remotely in an asynchronous environment

Summer 2020
Organizational Strategy, Management 4322, University of Texas at Arlington

A capstone course designed to help students integrate all facets of their business education utilizing CapSim simulation software, taught remotely, synchronous
Spring 2020
Organizational Strategy, Management 4322, University of Texas at Arlington

A capstone course designed to help students integrate all facets of their business education utilizing CapSim simulation software, started in person--finished remotely, synchronous
Spring 2019
Advertising and Promotions, Marketing 3303, Dallas Baptist University
A course designed to help students understand the strategy behind the advertising and promotions elements of marketing. 

SERVICE

· Reviewer, Journal of Business Venturing, 2022

· Judge, Junior Achievement Entrepreneurship Contest, 2022

· Member, Techby20, NDIA, North Louisiana Economic Partnership

· English teacher, Rehoboth Orphanage in India (virtual)

· Panelist, USASBE doctoral consortium

· Coordinator, Pilot Pitch Entrepreneurship Contest, 2022
PROFESSIONAL Experience

Louisiana State University, Shreveport, LA
Visiting Professor (while ABD)
2020 – 2021
Assistant Professor
2021 - present
Teach 3-3 load of MBA and undergraduate management courses 

Bath and window expo, carrollton, TX

Regional Manager, Sales Training
2017 - 2020
Directed this home improvement company’s sales training initiatives (while pursuing PhD full time)
· Served on the company’s senior leadership team, reporting directly to the CEO

· Redesigned and deployed new training modules for all sales divisions

· Developed and delivered the company’s sales training curriculum to all new hires in the sales divisions of three major markets
· Spearheaded the company’s transition to electronic estimating and contracting software

· Provided business intelligence data to CEO utilizing statistical analysis packages

E3 Entegral Solutions, Highland Village, TX

Business Development Manager, Public Sector
2016-2017
Directed this design-build company’s expansion into municipal and healthcare verticals

· Developed the company’s approach to new verticals, including marketing, legislative compliance, contracts, technical development, and financial modeling

· Built a $21M pipeline in first six months, including K-12, city, county, and hospital projects
· Reason for leaving: company layoffs
Flywheel building intelligence, Dallas, TX

Managing Director, Public Sector
2016
Directed this software startup’s expansion into public sector verticals

· Developed all facets of the company’s approach to public sector entities, including marketing, legislative compliance, contracts, technical development, and financial modeling

· Built a $1.9M pipeline in first three months, leveraging relationships with hospital CEOs, city managers, and school district superintendents

· Reason for leaving: investors pulled back funding and energy division was eliminated

McKinstry, Dallas, TX

Sr. Account Executive
2012-2016
Energy team member representing High Performance Design Build to the healthcare and muni verticals
· Consulted with hospital CEOs and city managers to develop revenue enhancement and expense mitigation strategies

· Led healthcare business development for North Texas, averaging $10M in projects annually

· Developed the company’s Challenger Sales messaging for the healthcare vertical and spearheaded its rollout to the company’s 20 offices nationwide

· Launched the company’s Critical Access Hospital symposium--brought healthcare experts together to brainstorm and strategize around the industry’s funding, organization, and legislative challenges

· Reason for leaving: resigned to join Flywheel Building Intelligence

HONEYWELL INTERNATIONAL, Richardson, TX

Account Executive
2011-2012
Energy team member representing Comprehensive Facility Planning to Texas K-12 school districts

· Awarded “Rookie of the Year” for the South Region for excellence in pipeline and process management
· One of only two team members in the 12-state South Region to earn a merit based raise in 2011
· Developed marketing plans and strategic targeting for the CFP team’s K-12 entrance into Texas 
· Reason for leaving: resigned to join McKinstry
RESPONSIVE EDUCATION SOLUTIONS, Lewisville, TX
Superintendent of Schools
2010
New Program Development


        



                 
     2009
Team executive reporting to the CEO with primary responsibility for 7 elementary charter schools
· Drove superior academic performance with 5 schools rated “Exemplary” and 2 rated “Recognized” by the Texas Education Administration—remarkable given their economically disadvantaged locations
· Streamlined financial, academic, and operations departments on all 7 campuses to reduce costs and beat budget expectations

· Designed and implemented customized marketing plans for each campus based on the needs and demographics of their local communities—led to a 22% year over year increase in revenue

· Focus on superior customer service led to a 90% retention rate across the region
· Led strategy team in development of a computer based on-campus high school concept
· Reason for leaving: reorganization
ADEA SOLUTIONS and AKORBI CONSULTING (Merger), Irving, TX
Vice President, Marketing
2008 to 2009
Marketing and Sales Director
      2006 to 2008
Business Development Manager



        


     2004 to 2006
Sales and marketing specialist with roles of increasing authority that included product management, business and new markets development, sales and support services management 
· Led proposal development team to win federal, state, and city government contracts with the Department of Veterans Affairs, the Defense Logistics Agency, the State of Missouri, the State of Texas, the State of Hawaii, the City of Houston, the U.S. Air Force, the U.S. Army, the U.S. Forest Service, the Defense Intelligence Agency (DIA) and US Customs & Immigration

· Performed monthly financial analysis and reported findings to CEO—reduced expenses and proposed new income streams
· Developed and coordinated strategic marketing efforts, including publicity, advertising, branding, messaging, outreach, and targeting, to focus on Adea’s core competencies in SAP, Microsoft, and Java

· Sold and oversaw major projects, including custom application development, SAP upgrades and training to key customers including FedEx Office, American Eurocopter, AT&T, Wellpoint, Aetna, Guidestone Financial, Barnes & Noble, Bickel & Brewer, Fossil, Hitachi, Yum Brands, and Lockheed Martin
· Analyzed recruiting process of the company’s IT recruiting division and mapped out improvements--cut recruiting cycle time by 50% and increased company’s ability to beat competitors to market in a highly competitive space
· Reason for leaving: opportunity in education administration
SCORE EDUCATIONAL CENTERS by KAPLAN, Dallas, TX
Regional Manager
2003 to 2004

Center Director
       2002 to 2003

Assistant Center Director




        


     2001 to 2002

For-profit education administrator with roles of increasing authority that included marketing, sales, operations, training, human resources, and finance in 6 education centers
· Strong training programs and a relentless focus on customer satisfaction led to an unprecedented 88% customer retention rate and an 82% sales conversion rate in the Texas region

· Provided sales, management, and operations strategic consulting in each center, as well as staff training, development, and mentorship
· Reason for leaving: opportunity at an IT startup
BUNZL DISTRIBUTION, Dallas, TX

Account Manager
2000 to 2001

· Responsible for key national accounts at this $4.5 billion distribution company, including Albertson’s, Winn-Dixie, and food processor accounts totaling over $6 million
· Reason for leaving: resigned to join Score Educational Centers
UNITED STATES AIR FORCE, Beale AFB, CA

Flight Commander
1996 to 1998

Services Officer
    1995 to 1996

With $8 million in P&L and contract responsibility, managed 70 military personnel and civilian employees in Marketing, Human Resources, Lodging, Food Services, and Athletic Services facilities

· Achieved a 100% customer satisfaction rate in Lodging, a 98% satisfaction rate in Athletic Services, and a 97% satisfaction rate in Food Services while serving over 10,000 customers daily

· Project manager for new base library construction and operations—collaborated with civil engineers, communications, and contracting personnel.  Wrote contract and served as Chief QAE (Quality Assurance Evaluator) for $1.9M library services contract

· Taught “7 Habits of Highly Effective People” classes to hundreds of military and civilian personnel
· Reason for leaving: selected by the University of Notre Dame for an MBA fellowship
BEREAN CHRISTIAN HIGH SCHOOL, Walnut Creek, CA

Senior English Teacher
1992 to 1994

Taught senior and sophomore English literature classes at this elite private high school

TECHNICAL TRAINING

· Statistics:  Mplus, Lisrel, SPSS, NCSS, SMART-PLS
· Simulations: CapSim, Interpretive Simulations
· Course Management: Blackboard, Canvas, Moodle


MEMBERSHIPS & ACTIVITIES


· Member, American MENSA
· Member, Academy of Management, Southern Management Association (Reviewer and Doctoral Consortium Attendee (2018), Midwest Academy of Management (Reviewer and Presenter 2019, 2020), United States Association for Small Business and Entrepreneurship (Presenter 2020 and 2021)
· Beta Gamma Sigma, Graduate Business Honor Society

· Prior member of the Board of Directors for Texas Winds, a non-profit organization that provides music education for Headstart programs and music therapy for retirement homes.  www.texaswinds.org 
· Interests include: SCUBA diving, sailing, music, mountain biking
· Professional Disc Golfer (PDGA Pro #167114) 

